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State Social Media Guidelines 

 
 

The CPUC follows the state’s social media policy, which states, in part: 

 

Use of social media falls within two fundamental categories: 

1. Obtaining information and performing research.  

2. Sharing or posting official agency information, a two-way flow of 

information. 

 

Agency heads shall: 

• Assign the responsibility for management and monitoring of social media 

sites to the individual or entity responsible and authorized for outward-facing 

communications for the agency.  
 

 

----------- 
 State of California, California Technology Agency, Social Media Standard: 

http://www.cio.ca.gov/Government/IT_Policy/pdf/SIMM_66B.pdf  

 

 IT Policy Letter: http://www.cio.ca.gov/Government/IT_Policy/pdf/ITPL_10-02_Social_Media.pdf    

 

 State Social Media FAQ: http://ocio.ca.gov/Public/newsroom_030110.html     
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CPUC Social Media Platforms 

 
 

3 

twitter.com/CaliforniaPUC 

facebook.com/CaliforniaPUC 

youtube.com/CaliforniaPUC 

instagram.com/CaliforniaPUC 

https://twitter.com/californiapuc
https://www.facebook.com/CaliforniaPUC
https://www.youtube.com/user/CaliforniaPUC
https://www.instagram.com/californiapuc/


Social Media Goals 

 
 

• Support the Communication and Engagement Strategic Directive to 

engage in open communication with staff, stakeholders, and members of 

the public 

• Increase awareness of and engagement in the work of the CPUC, 

both internally and externally 

• Communicate the CPUC’s role in facilitating the safe, affordable, 

reliable, and environmentally sound delivery of services by regulated 

entities to diverse stakeholders 

• Provide the public with accurate information and documents in a 

timely manner 

 

• Support the CPUC’s Core Values of accountability, excellence, integrity, 

open communication, and stewardship in our social media engagement 
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Social Media Tactics 

 
 

• Consistent postings across platforms (with photos, if possible) of tips, 

news, job openings, proceeding information, consumer program 

information, events, speaking engagements, safety work, etc. 

 

• Follow and engage influencers and others; Educate on key issues and 

activities to help shape issues/messages; Re-tweet/Re-post 
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Examples 
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Social Media Comparison Stats 

CPUC 

• Twitter: 13,367 

• Facebook: 641 

• YouTube: 226 

• Instagram: 154 
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CA Energy Commission 

• Twitter: 6,886 

• Facebook: 2,104 

• YouTube: 163 

• Instagram: 151 

CA Independent System Operator 

• Twitter: 9,585 

• Facebook: 1,154 

• YouTube: 79 

• Instagram: No Account 

CA Air Resources Board 

• Twitter: 7,936 

• Facebook: CalEPA 

• YouTube: 222 

• Instagram: CalEPA 

WA Utilities Commission 

• Twitter: 636 

• Facebook: 425 

• YouTube: 19 

• Instagram: No Account 

NY Depart. of Public Service 

• Twitter: 2,617 

• Facebook: 853 

• YouTube: 27 

• Instagram: 191 

Mary Nichols 

• Twitter: 3,206 

• Facebook: No Account 

• YouTube: No Account 

• Instagram: No Account 

CalEPA 

• Twitter: 14,588 

• Facebook: 4,174 

• YouTube: CARB 

• Instagram: 751 

As of 03/04/17 

Oregon Public Utility Commission 

• Twitter: 233 

• Facebook: No Account 

• YouTube: 4 

• Instagram: No Account 

Pennsylvania Commission 

• Twitter: 3,089 

• Facebook: 2,688 

• YouTube: 55 

• Instagram: No Account 

Ohio Utilities Commission 

• Twitter: 1,716 

• Facebook: 975 

• YouTube: 16 

• Instagram: 164 

FERC 

• Twitter: 14,298 

• Facebook: 2,343 

• YouTube: 82 

• Instagram: No Account 



Projects Pending 

 
 

• Videos (per Strategic Directive Action Plans) 

o We are the CPUC 

o Hot Topics – Two-person interview and one-to-camera  

 

 

• Integrate webcasts into social media (Facebook and YouTube) 

 

 

• Produce live events (Twitter Town Hall, Twitter Q&A, Facebook Live, 

Facebook Q&A) 
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Thank you! 

 

 

 

 

 
news@cpuc.ca.gov 

 

mailto:news@cpuc.ca.gov

